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Nimvelo colour palette.
These are the Nimvelo brand colours. Aren’t they lovely?



What pretty font is that? Good question, it’s Gotham rounded (which sounds a bit like something 
out of Batman, but cooler). Gotham Rounded is clean, light, open and inviting (just like us). It’s also 
strong, solid and structured in the way it’s been constructed (also like us). Ultimately, it’s assured 
and has a certain charisma as well as being timeless and beautiful. 
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The Nimvelo logo



Forget the font, what is that beautiful logo? Again, great question. That right there is the Nimvelo logo. It’s our trademark, our 
identity, and the core of our visual identity. 



Logo reversed out
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Scalability of the logo.



This is the Nimvelo monogram which is used when there isn’t enough room for the full logo. It is also used as a proile image 
on social media channels. 



Logo rules.

1.

2.

3.

4.

5.

Do not rearrange the elements of the logo.

Do not squash or distort the proportions 
of the logo.

Do not add unnecessary efects to 
the logo.

Do not alter the colour of the logo to 
match non-brand colours.

Do not sit the logo on backgrounds that 
are too busy.
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4.
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Icons.

Hello icons, nice to meet you. These are the 
six brand icons that are used independently 
of the logo to visually distinguish Nimvelo 
products and their sub-brands. 
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